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|Q1 FY2/27 Summary (Consolidated)

LELGS S TI-T

Net sales
157,105
149,319
Q1 FY2/23 Q1 FY2/24

164,466 168,369

Q1 FY2/25

Operating income

mmm Operating income

—#—Qperating income margin

15,311
14,615 14,533 14,579
—
9.8% - ——
9.3% 2 09, 9.1%
Q1FY2/23  Q1FY224  Q1FY225  Q1FY2/26

Q1 FY2/26

(Million yen)
181,663

Q1 FY2/27

(Million yen)
17,890

Q1 FY2/27

Gross profit

mmm Gross profit (Million yen)
—8—Gross margin 63,496
58,831
55,969 ’
51,649 53,691
34.9%
34.6%
34.2%
34.0%
Q1 FY2/23 Q1 FY2/24 Q1 FY2/25 Q1 FY2/26 Q1 FY2/27
Net income
mmm Net income (Million yen)
—#-—Net income margin 12,857
10,212 10,029 10,435 10602
——
6.8% B
6.4% 6.3% 6.4%
Q1 FY2/23 Q1 FY2/24 Q1 FY2/25 Q1 FY2/26 Q1 FY2/27



IConsoIidated Results: Income Statement

LIELGSTI-T

@ Net sales and all profit figures reached record highs.

@ The SG&A ratio was 25.3% (down -0.7 percentage points YoY), and was broadly controlled in line with our plan.

Net income attributable
to owners of parent

Net income per share

Qi Fy27 | Ratioto vy

_____________________________________________________________________________________

_____________________________________________________________________________________

63,496 35.0 107.9
45929 | 2531  104.8

17,890 9.8 116.8

18.794 10.3 118.9

12 857 7.1 119.0
61.92yen — —

Q1 FY2/26

__________________________________
__________________________________
__________________________________
__________________________________
__________________________________

__________________________________

__________________________________

48.98 yen

(Million yen/%)

e |
1000 1024
349 105.1
260 105.1
o o1 105.0
o 04 104.3

6.4 103.5

* The Company conducted a 3-for-1 stock split of its common shares effective February 21, 2026. Accordingly, "Net income per share" have been calculated assuming that the stock split
had taken place at the beginning of FY2/26.



IConsoIidated Results: SG&A Expenses LEGSTI-T

@ Salaries: Increased by 5.8% year on year due to wage hikes.

@ Advertising expenses: Decreased by 7.5% YoY, due to the promotion of digital marketing and the in-house production of

content. | | (Million yen/%)
Q1 FY2/27 Ratio to sales YoY Q1 FY2/26 Ratio to sales YoY

- sey | 20,7000 1.4 1058 19564 1ne| 107.7
. Towpesomelewenses | 24,3221 134 1059 22959 136, 107.6
 Adwersngesenses | 2872 1.6 925 3105 180 100.8
. Tomselingexpenses | 5458 30 1024 5332, 31 103.0
_  omeeomes | 688 .. 04 90| 578, 03 ___.ms
EDP expenses 632 0.3 135.1 468 0.3 78.6

. Towloperatingexpenses | 23718 13 955 2490 15 107.0
 Res | 8443 46 1020 8280 49 101.0
Depreciation and 1,864 | 1.0 | 119.1 1,565 | 0.9 106.5
© Tomequpmentcost | 12,3781 6.8 1052 1771, 700 101.3
 Towlgeneiexenses | 1391 08 1077 1201 08| 1014
 TomsGsAeenses | 45929 253 1048|  a3ss. 260 105.1




IConsoIidated Results: Balance Sheets

LELGS TI-T

@ Assets: Cash and deposits, accounts receivable, and marketable securities decreased 18.7% YoY.

@ Liabilities: Accounts payable increased 6.8% YoY.

Accumulated other
comprehensive income

Total liabilities and net
assets

End-May 2026

Composition ratio

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

_______________________________________________________________________________________________________

576,855

End-May 2025

______________________________________
______________________________________
______________________________________
______________________________________
______________________________________
______________________________________
______________________________________

______________________________________

______________________________________

______________________________________

584,689 |

(Million yen/%)

| Composition ratio



ISaIes by Business LIEGS2TIL-T

@ Net sales exceeded the previous year's level across all business segments in Japan and overseas.

Domestic net sales increased 7.7% YoY, driven by enhancements to private-brand (PB) products, expanded character projects, the
development of hit products, and diversified sales promotion measures.

(Million yen/%)

Business Qi Fy27 Rafio fo net YoY Q1FY226 Rafio fo net  vov
 himamwa | 130827 720 107.3| 121923 724, 1017
 Aal | 18917 104 1096 17256 03 1053
© Bihday | 23863 131 106.2|  o2464 133 1023
~ Chambre | 5254 29  1194| 4400 260 106.6
" Dwao | 279 02 1068 S 02 109.1
g mamae | 179,142 986 1077| 166306 988 - 102.3
 Simengle(Taman) | 2,520 14 1222 2063 12 108.4
 Spmamwa | 181663 1000 1079 168369 1000 - 1024




IGross Profit, Price Reduction, Inventory YoY LEGSTI-T

@ Gross profit: All three businesses exceeded the previous year’s gross profit in absolute terms. However, the gross profit margin fell below last
year’s level in the Shimamura and Birthday businesses due to an increase in markdowns.

@ Markdowns: In the Shimamura business, markdowns exceeded the previous year due to the optimization of winter inventories and the

clearance of year-round items. (%/ppt.)

Gross profit Price reduction Inventory

Business Period Gross profit Gross margin Price Price reduction rate Inventory

YoY reduction YoY
YoY YoY YoY (Monthly avg.)
Q1 FY2/27 107.1 34.2 —0.1 107.9 7.3 +0.1 102.8
Shimamura
Q1 FY2/26 105.6 34.3 +1.3 86.7 7.2 -1.3 104.2
Q1 FY2/27 109.9 38.0 +0.1 109.4 16.5 —0.1 104.3
Avalil
Q1 FY2/26 105.6 37.9 +0.1 111.0 16.6 +0.9 108.6
Q1 FY2/27 105.4 34.5 —0.3 129.2 5.6 +1.0 104.8
Birthday

Q1 FY2/26 101.8 34.8 -0.1 107.1 4.6 +0.2 108.5



Same-store Sales, Customer Traffic, and

I ) oF [
Average Spending per Customer (YoY) LIET= 3 TI-T

@ Same-store sales and customer traffic: Exceeded the previous year's level across all three business segments.

@ Price per item: Due to strong sales of lower-priced character goods, the average price per item declined year on year in
both the Shimamura and Avail businesses.

(%)
Net sal . :
Business period T Numberof  Spendingper | Number of fems |y icq pe o
Existing stores All stores
Q1 FY2/27 107.2 107.5 106.4 101.0 101.5 99.3
Shimamura
Q1 FY2/26 101.7 101.7 100.0 101.8 98.7 102.9
Q1 FY2/27 107.4 109.8 113.3 96.9 99.3 97.3
Avalil

Q1 FY2/26 104.2 105.3 102.8 102.5 99.2 103.3

Q1 FY2/27 103.5 106.4 107.6 98.9 96.4 102.4
Birthday

Q1 FY2/26 99.1 102.3 101.7 100.6 97.2 103.4

The figures do not reflect the impact of the new membership program (points-based system) introduced in March 2026.



IShimamura Business (1) LEFEGS2TIL-T

Strengthening Product Appeal

Expansion of the FIBER DRY series and further enhancement of PB brands “CLOSSHI” and “CLOSSHI PREMIUM” Development of hit products

B YoY change in FIBER DRY series sales M YoY change in PB sales M PB product proportion CLOSSHI

+14.5 +7.2 % 24.8 o
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Shimamura Business (2) LFEGSZ2TI-T

Strengthening Sales Capabilities

Introduction of dedicated fixtures

Promotion of trending character products
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IShimamura Business (3) LEFEGSZTI-T

Strengthening Sales Capabilities

Promotion of Personalized Marketing (E-mail Newsletters)

m Email newsletter open rate B Store visit count of email newsletter openers B Purchase conversion rate

53.7% 2 14 million people
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Avail Business (1) LEGSZTIU-T

Strengthening Product Appeal and Sales Capabilities

Promotion of trend-driven merchandising centered on JB products Enhancement of character projects

B YoY change in JB sales M YoY change in JB ratio B YoY change in character products sales
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IAvaiI Business (2) LEGSZTIU-T

Strengthening Product Appeal and Sales Capabilities

Increasing net sales through enhanced sales promotion activities New initiatives (Live Commerce)

M YoY change in net sales M YoY change in customer traffic
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| Birthday Business (1) LITS G TN-T

Strengthening Product Appeal and Sales Capabilities

Expansion of PB product assortment Enhancement of brand collaboration initiatives

B YoY change in PB sales

+276%
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Birthday Business (2)

LELGS TI-T

Strengthening Product Appeal and Sales Capabilities

Challenging new sales method
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Strengthening e-commerce
operations
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Strengthening in-store customer support systems

Implementation of bundle sales
promotions

Creating sales opportunities
through parent-child

coordinated outfits
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IE-Commerce Business LEGS2TI-T

Q1 Results
B Net sales B YoY change in net sales B Store pickup ratio
53.0 siionyer +30.0 388.3 v
E-commerce performance Implementation of cross-business initiatives Expansion of “Shimasapo Chottoku
by business bin” Delivery Service
e
YOY ( v«zzrr Fﬁ{&' )) ceoR
m- 3 7 m 70w
s ¢ , /] T
Shimamura +1 8-3% A ::: b %ﬂﬁ ﬁ)\éi TOYOPET
T &ﬁ¢ﬁ LsBARTY
! < 4/26(B)FT T
Avail +36.3% o ] /« I 7

Birthday +51.3% L
Chambre  +189.4% §1§7I}
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Opening of Pop-up Stores (1) LEFEGS2TIL-T

Opening Stores in Station Facilities

Koiwa Station Omiya Station
; L\J:L‘

CS
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JRIVESR
sindy | B EBEN

3/31m 1083

Product Categories: Product Categories:

Children’s apparel (Shimamura and Birthday businesses) Children’s apparel, FIBER DRY innerwear (women's), and knickknacks
(Shimamura, Birthday, and Chambre businesses)




IOpening of Pop-up Stores (2)

LELGS TI-T

Avail

Asakusabashi / Sapporo

AhEH - TOTE |

BYIINEYI-X

B|R 4/17 D - 4/19 @)
UR 4/25 (Sab) + 4/26 (S

Advance sales of products developed in collaboration
with la farfa models

Birthday

Pacifico Yokohama
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Sales of JB brands “&mignon” and “futafuta DAILY
LINE”
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I Expansion of Duty-Free Store Coverage

LELGS TI-T

Sales increase through tax-free store expansion and further enhancement of brand awareness

Tax-free stores:FY2025 sales results Expansion of stores handling
these products

YoY
Business (compared to non- SBLERD /LGS

2026 (@SR
6A21840 5 oY
Ewsinx B o

participating stores)

Shimamura (:578;/;3

Avail +4.2%

(+0.8pt)
JESHICHLK!

Birthda +8.1%

y (+6.7pt)

Opening a booth at theTaipei Tourism
Exposition

20



IConsoIidated Business Forecasts for FY2/27

LIELGSTI-T

B Net sales: Expected to increase by 4.2% YoY / Operating income: Expected to increase by 8.7% YoY

B SG&A expenses: Expected to increase by 3.0% YoY. Personnel expenses are expected to increase by 4.2% YoY. Expenses for consumables and display fixtures are

also expected to increase, reflecting renovations of existing stores.

M Dividend per share: Expected to be 80 yen for the full year

(Million yen/%)

Ratio to sales

 FY2/27 Forecast | YoY  Ratiotosales | FY2/26 Result
: 729,193 | 104.2 100.0 | 700,034 |
' 254,728 104.4 34.9 243,904
189,292 103.0 26.0 183,771 |

66,842 108.7 9.2 61,483

68,825 108.1 9.4 63,672

47,321 106.4 6.5 44,460

227.92 yen - - 202.36 yen

80 yen - - 215 yen

Dividend per share

* The Company conducted a 3-for-1 stock split of its common shares effective February 21, 2026. Accordingly, "Net income per share" have been calculated assuming
that the stock split had taken place at the beginning of FY2/26. Dividend per share for FY2/26 is presented based on the actual dividend amount prior to the stock split.
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I Information Disclosure

LIELGSTI-T

Financial Results Materials (Disclosed on the corporate website)

\/ Financial Results Briefing Materials (with comments): Tuesday, June 30
\/ Financial Results (Summary of Question and Answer Session): Wednesday, July 1
\/ Financial Results Briefing (English): Thursday, July 2

Cautionary Statement Regarding Forward-Looking Statements, etc.

The forward-looking statements, including business forecasts, contained in this document are based on
judgments made in accordance with information available at the time of this document's release and are
subject to a number of uncertainties.

Actual results may differ from these forecasts due to changes in business conditions and other factors.
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